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Abstract:
This study aimed to clarify and confirm the role that national tourism marketing
organizations play in promoting the tourism industry, through their main activity,
which is the promotion of the tourist destination of the destination country. We
followed the descriptive approach by presenting a case study of the National
Tourism Promotion Authority in Malaysia, and after presenting the reality of the
tourism sector, we concluded from the activities carried out by Tourism Malaysia
within the framework of the annual plans that the role of national tourism
marketing organizations is essential to connect the different actors and unify their
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efforts within the competition. One of the most important recommendations
presented is the need for Algeria, as a tourist destination, to rehabilitate the role of
tourism promotion organizations in order to improve the image of Algerian
tourism.

Keywords: National Tourism Marketing Organizations, Tourism Malaysia, Tourism
Destination
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